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Tips to Plan Your 

Website Design Budget

1. Start With Your Must-Haves
Before setting a design budget, define 

your website's core purpose. Is it for 

showcasing your work, selling 

products, or generating leads? Start 

with three to five essential features, 

and remember you can always add 

more as your business grows.

2. Define Your Timeline
Rushing a website project dramatically 

increases costs. That eight-week 

timeline you’re hoping for might 

double your design budget compared 

to a more realistic twelve-week 

schedule. Quick launches often mean 

cutting corners or paying premium 

rates.  Setting a realistic timeline 

protects both your budget and 


your results.

3. Focus on 

Revenue Features
Fancy animations look impressive. 

Custom layouts catch attention. But  

revenue-generating features deserve 

your budget priority—contact forms,  

product catalogs, booking systems. 

Double your ROI by investing first in 

features that directly generate 


leads or sales.

4. Consider Design 
Complexity
Simple, clean designs might cost 

$10,000. Adding custom illustrations, 

animations, or interactive elements 

can quickly double that investment. 

Match your design complexity to your 

actual needs. Sometimes, a 

straightforward design serves 

customers better than an 


elaborate one.

5. Budget for 

Quality Content
Content often gets overlooked in 

budgets but is essential. Allocate at 

least 25% for professional photos 

($500–$5,000/session), writing ($200–
$500/page), and videos (starting at 

$1,000). Quality content elevates any 

design; poor content undermines it.

6. Consider Color 

Scheme Costs
Many businesses underestimate how 

color choices affect development 

costs. Complex color systems need 

extra testing across devices and 

browsers. Start with a simple, effective 

color palette. In later phases, add 

sophisticated color features when you 

know they’ll benefit users.

7. Budget for Revisions 

and Feedback
Budget for feedback and revisions, as 

they’re integral to the design process. 

While designers typically include a set 

number of revisions, additional 

changes may add costs. Planning for 

feedback rounds ensures a smooth 

process and a final product you’ll love.

8. Plan Design Updates
Consumer preferences frequently 

change when it comes to website 

design. What looked modern last year 

might turn visitors away today. Budget 

$2,000 to $3,000 yearly for design 

refreshes. Small updates cost less than 

emergency redesigns when your site 

starts losing customers.

9. Think Mobile
Half of your visitors use phones to view 

your site. Yet many businesses spend 

their whole budget on desktop designs, 

forcing expensive mobile fixes later. A 

mobile-first design might cost more 

upfront but saves thousands 


in redesigns.

10. Budget for Accessibility
Design budgets should cover more 

than visuals and layouts—they should 

include accessibility planning too. 

Allocate funds for readable fonts, 

strong color contrasts, and screen 

reader compatibility. Investing in 

inclusivity enhances user experience 

and satisfaction for all visitors.

11. Plan Content Layouts
Many businesses overlook budgeting 

for specific content designs like blog 

posts, product pages, or case studies. 

Each type requires unique layouts, and 

using one-size-fits-all designs can 

lead to costly fixes later. Plan for every 

content type you'll need in the first year 

and include extra layouts to 


avoid surprises.

Presented by:
UtahSites.com

Image Source:

pexels.com


